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Washington, DC 20850 

RE: Business Opportunity Rule 511993 

Dear Sir or Madam: 

This letter is being written because of my concern about the proposed Business 
Opportunity Rule 511003. In its present form it would create almost an insurmountable obstacle 
to continuing as a Quixtar Distributor. I understand that part of the FTC's responsibility is to 
protect the public from "unfair and deceptive acts or practices," but some of the sections in the 
proposed rule would make it nearly impossible for me to sell Quixtar products. 

One particularly confusing and burdensome section of the Proposed rule is the seven day 
waiting period to enroll new distributors. The registration and sample products costs less than 
$90. People buy many items that cost far more and do not have to wait seven-days. 

I have been an Amway / Quixtar distributor for more than 30 years. Originally, I became 
a distributor because I liked the products and I wanted to earn some extra money. Now my 
family looks forward to these extra funds to supplement our budget. 

I appreciate the need for the FTC to protect consumers, but I believe these new rules 
would ha'~e many unintended consequences, and there are less burdensome alternatives available 
to achieve these goals. 

Thank you for considering my comments. 

Sincerely, 

/ 



